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here are a multitude
of studies available
that show there is a
link between stable

affordable housing and a per-
son’s well-being. 

“When housing is unafford-
able or located in high-stress
environments, residents tend
to experience more debilitating
health concerns. But people
who have access to stable,
affordable, high-quality hous-
ing tend to be in better health,
which leads to lower health-
care expenditures,” according
to the National Conference’s
Center for Housing Policy. 

But having an affordable
place to live is only one com-
ponent to healthy living.
Things such as exercise, fresh
food and a safe, nurturing envi-
ronment can also play a part.
However, urban multifamily
affordable housing typically is
located in what is called “food
deserts” without access to fresh,
healthy food choices.

Parts of Chicago can be
described a food deserts; how-
ever, at Legends South and
Westhaven Park, residents are
eating fresh vegetables grown
in their very own community
gardens. Legends South, in
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cooperation with the Chicago
Botanical Gardens (CBG), also
serves as home for an urban
farm, where up to seven com-
mercial farmers use the land to
grow their products to sell to
restaurants and such, but also
offer their wares to the resi-

T

dents at a reduced price.
Besides the farm, Legends
South has 16 beds that are
assigned to residents to grow
their own produce. The com-
munity garden already existed
when the urban farm was creat-
ed in 2014. 

B Y  J E N N I F E R  J O N E S

COURTESY WESTHAVEN PARK



2 N A H P U P D A T E Fa l l  2015

T U R N I N G  U R B AN  FO O D  D E S E RT S  I NTO  H E ALTH Y  OA S E S , c o nt in u e d  f ro m  p age  1

“The urban farm and com-
munity garden work well for
us,” Vorricia Harvey, director
of compliance and community
development for Interstate
Realty Management Compa-
ny, said of Legends South.
“The key is to have a willing
entity to help.”

Through the partnership,
the CBG provides an intern
who visits Legends South reg-
ularly to provide advice to the
novice gardeners, oversee the
commercial farmers and keep
the community garden going
at times when volunteers
wane.

It was not all smooth sail-
ing, however, when CGB
sought to create the urban
farm. Harvey said the commu-
nity wanted to know how
allowing commercial farmers
on the property would trans-
late into a benefit for the resi-
dents. She worked with the
botanical gardens to ensure
the residents could purchase
the produce at a reduced rate
and some of the vendors even
donate food for the senior res-
idents. Even still, there were
some hiccups.

“One of the challenges
with the farm was that many
residents didn’t understand
that it was a business and that
they couldn’t just go pick
what they wanted,” Harvey
said. “They were used to the
community garden, so we had
to educate them.”

>>
For more resources on
community gardening or
urban agriculture visit the
U.S. Department of 
Agriculture website,
http://www.usda.gov/wps
/portal/usda/usdahome.

E N G AG E  YO U R  C O M M U N IT Y

Begin by bringing people and different organiza-

tions together to learn which issues are impor-

tant to your community. Discuss how a communi-

ty garden—whether a communal space or

individual plots—could serve the needs of the

community. If a community garden will benefit

the community, build on this momentum by hold-

ing regular meetings to collaborate on ideas and

goals. Develop a plan of action. Get people ener-

gized and organized.

I D E NTI F Y  R E S O U R C E S

Forming local partnerships is an excellent way to

leverage resources and gain access to needed

materials, tools, funding, volunteers and technical

assistance. U.S. Department of Agriculture (USDA)’s

People’s Garden website has how-to videos and

databases filled with garden-based learning curric-

ula, free seed and funding sources, and healthy

gardening practices. You can call on an Extension

Master Gardener volunteer in your area to help

with gardening challenges. The long-term success

of your community garden will depend a great deal

on relationships with partners. And be sure to

check out the Community Garden Resource Guide.

C H O O S E  A  S ITE

Across the country, community gardens are becom-

ing an anchor for neighborhood revitalization.

Community gardens range in purpose from

increasing access to fresh, healthy food in rural

towns to providing safe green spaces where youth

can play in urban cities. What type of community

garden will your neighborhood be planting? Know-

ing this information will narrow your search for a

site. If growing food, find a location that receives at

least six hours of direct sunlight per day with easy

access to water. Check if the land you would be

growing on has proper drainage. Once you identify

an ideal site, find out who owns the land. Contact

the landowner and discuss next steps which may

include obtaining permission through written

agreement or lease and getting liability insurance. 

G AR D E N  H E ALTH Y

Before you start planting, it is important to

research the history and past uses of your chosen

site. Once the past uses have been determined,

take samples of the soil and have them analyzed

to find out soil type and quality. Environmental

Protection Agency has step-by-step guidelines on

how to do this. Consult with your state environ-

mental agency, local health department or coun-

ty’s Cooperative Extension office to learn how to

take a soil sample and to determine what kinds of

samples you should take. The quality of the soil

can have an effect on the design of your garden.

D E S I G N  YO U R  G AR D E N

Every community garden is different based on its

specific size, location and mission. Design your

garden to fit the needs of the community it serves.

Consider factors such as age-appropriate design,

accessibility, protection from animals or vandal-

ism, storage of tools and space to gather. Incorpo-

rate sustainable gardening techniques such as:

using native plants, composting, mulching, apply-

ing an integrated pest management approach, cre-

ating a habitat for wildlife, using water wisely or

installing a rain barrel. Use the USDA Plant Hardi-

ness Zone Map to determine which plants will

thrive in your part of the country.

G E T  G R O W I N G

Start gardening and implementing your communi-

ty garden program. Once the project is up and run-

ning, let everyone know. Gain greater community

support by welcoming visitors and sharing

updates on how the neighborhood is benefiting

from the garden’s existence. Over time, revisit the

plan and make any needed changes based on les-

sons learned or feedback from partners and

neighbors. Remember to plan ahead so that the

garden will continue to grow for seasons to come.

Community Garden Checklist

Information provided courtesy of USDA’s People’s Garden Initiative. For more gardening resources
visit www.usda.gov/peoplesgarden.
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At Westhaven Park, a
small community garden was
introduced in 2009. At first, it
started with just a few annu-
als. Over time it grew to 16
raised beds that has attracted
as many as 20 novice garden-
ers. The volunteers are
responsible for creating the
guidelines that govern the
community garden and a con-
sultant brought in by the
management company helps
maintain the beds and pro-
vides advice.

“Every year, we’ve added
some beds,” Lisa Young, resi-
dent services coordinator at
Westhaven Gardens, said. “In
most cases the gardeners get
to take what they produce.
They all share the work and
they all share the produce.”

The community holds a
holiday pot luck where all the
residents get to sample the
goods grown in their backyard
so to speak. Young said some
of the favorites include col-
lards, kale and peppers, but all

types of vegetables and fruit
have been produced in the
garden. The volunteers, work-
ing with the consultant,
decide what produce will be
planted and when, as well as
the division of work.

“When we started the seeds
came from Green Core. You
didn’t even know what you
were getting until you went to
pick them up,” Young said.

Besides providing fresh
food, the garden has become a
social hub for the community.
Young said the volunteer gar-
deners go to schools to help
student plant their own seeds
that are eventually transferred
to the community garden. It
has also brought residents of
all ages and backgrounds
together.

“The individual gardeners
have gotten to know each
other whereas they may never
have had been friends,” Young
said. 

Both properties are located
on land owned by the Chicago
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Housing Authority and needed
to go through an approval
process before breaking
ground. Each also entered part-
nerships to help cover the
costs associated with creating
the gardens such as soil, seeds,
construction of beds and secu-
rity. Young said before under-
taking a community garden
make sure you have a plan,
research what permissions and
permits might be required and
find a partner to assist in the
creation and maintenance of
the garden.

“Start small and build,”
Young said. “Now the loveliest
piece of the community is the
garden and the comradery it
creates.”

NAHMA’s Advocacy Goals
Task Force is also studying the
subject of urban farming and
the ways the association can
become a resource for its mem-
bers in this area. NU

Jennifer Jones is manager of
communications and public
relations for NAHMA.

COURTESY WESTHAVEN PARK
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he Department of
Housing and Urban
Development
(HUD) issued guid-

ance on the Equal Access to
Housing in HUD Programs
Regardless of Sexual Orienta-
tion or Gender Identity Rule,
also known as the Equal
Access Rule, in July, weeks
after a U.S. Supreme Court
ruling legalized same-sex mar-
riage throughout the country.
The Equal Access Rule was
originally published in 2012

and ensures HUD housing
programs are open to all eligi-
ble people regardless of actual
or perceived sexual orienta-
tion, gender identity or mari-
tal status.

“Every American deserves
to live with dignity, regardless
of who they love or who they
are,” HUD Secretary Julian
Castro said in a press release.
“HUD is committed to fight-
ing unjust discrimination and
to expanding housing oppor-
tunity for all.”

The guidance clarifies that
eligibility for housing assisted
by HUD or subject to a mort-

HUD Provides Guidance
on Equal Access Rule

gage insured by the Federal
Housing Administration
(FHA) is determined in
accordance with the program’s
requirements provided by
HUD and without regard to
sexual orientation, gender
identity or marital status.
Additionally, no owner or
administrator of HUD assisted
or insured housing, lender in
an FHA mortgage insurance
program or any recipient of
HUD funds can ask an appli-
cant or occupant about sexual

orientation, gender identity or
marital status. 

The clarification goes on to
define gender identity, sexual
orientation and family. It fur-
ther explains that HUD or a
contract administrator can
review an owner’s tenant
selection plan or other poli-
cies and procedures to ensure
compliance with the rule.
Additionally, the civil rights
review completed as part of
the Management and Occu-
pancy Review can also be
used to determine compliance.

Violations of the rule could
result in sanctions or other
remedies determined appropri-
ate by HUD. Remedies can
include, but are not limited
to, written notice of viola-
tions, a referral to the Depart-
ment Enforcement Center
and termination of the Sec-

tion 8 contract. Penalties for
owners, management agents,
principals or affiliates of proj-
ects that fall under an insured
mortgage can be subject to
debarment, suspension, limit-
ed denial of participation and
civil money penalties.

According to the clarifica-
tion, even though the Fair
Housing Act does not
expressly identify sexual ori-
entation, gender identity or
marital status as protected
characteristics, a lesbian, gay,

bisexual or transgender person
may still be protected by the
act’s prohibitions against dis-
crimination. It further said
courts have recognized that
the act’s prohibition against
discrimination because of sex
includes discrimination based
on nonconformance with sex
stereotypes. This means, under
certain circumstance, com-
plaints could be investigated
under the Fair Housing Act.

The rule advised that per-
sons alleging such discrimina-
tion should be informed of
their right to file a fair hous-
ing discrimination complaint
with HUD and directed to
HUD’s Office of Fair Housing
and Equal Opportunity at
800-669-9777. Housing dis-
crimination complaints can
also be filed by visiting
www.hud.gov/fairhousing. NU
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hudportal/documents/
huddoc?id=15-01hsgn.pdf.
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here are several defi-
nitions for community
in the Merriam-Web-
ster dictionary, but

the overriding trait is a group of
individuals coming together as a
unified unit, typically for social,
economic, religious or political
interests, or shared pursuits. A
sense of community reassures
people that they belong to
something more than a shared
living environment, but bring-
ing people together, especially
in a hurried world, can make
uniting neighbors a challenge. 

At Park 7 Apartments in
Washington, D.C., the residents
mostly organize events and get-
togethers themselves using a
resident portal.

“It’s like a Facebook for the
residents,” Rediet Abebe,
regional marketing coordinator
for Edgewood Management,
said. “You earn points every
time you post or ‘like’ some-
thing. While there isn’t a reward
for points, most of our residents
have over 10,000 points.”

Besides using the portal to
keep residents informed of issues
at the urban multifamily devel-
opment, it has become a place
for residents to organize things
such as a book club or coffee
chats. The activities are in addi-
tion to the quarterly events the
management company provides
on weekends and in the
evenings. Abebe said they see
the residents’ activities as sup-
plementing what management
can do and are encouraging
them to become more active,
such as holding viewing parties
during football season in the

Residents’ Activities
Foster Community

community room. 
“With multifamily properties,

it’s hard to get that connection
because residents work,” Abebe
said. “But we see them holding
events on their own. We’re not
there all the time, so we want
them to take ownership.”

Park 7 opened in 2014 and
92 percent of its 376 units are
occupied. The residential com-
plex is a mix-used development
with retail occupying the first
floor. It also has two courtyards
with grills and play areas. It was
named a 2015 Vanguard Award
winner by NAHMA in June.

“It’s a beautiful community,”
Abebe said. “You always see res-
idents just hanging out.”

Hunters View in San Fran-
cisco was already an estab-

lished
communi-
ty before it
began a mul-
tiphase renova-
tion. The revital-
ization plan called for the
demolition of the existing
housing units and the eventual
creation of up to 800 mixed-
income housing units. The
entire development consists of
three separate buildings with
townhouses and flats, court-
yard and community center,
and it is occupied with a mix
of residents including multi-
family, seniors and special
needs. In 2014, the develop-
ment received a Vanguard
Award from NAHMA.

Hunters View partners with

T other
organiza-

tions in order
to bring the

multigenera-
tional, multiethnic

residents together. The
Bayview YMCA serves as the
community’s social services
component, said property man-
ager Denise Fore. 

Working with the Y, Hunters
View provides a job resource
program, senior programming
and meals, peer leadership, recy-
cling, gardening, parties and
other festivities that attract
sponsors such as Comcast.

“San Francisco is pretty
services rich, so there are a lot
of organizations to partner
with,” Fore said. 

The Y even has staff mem-
bers who serve as translators
and has organized activities that
celebrate the different cultures
that embody the community.

“Some of the incoming resi-
dents went through culture
shock, but they have adjusted,”
Fore said. In addition, some
Hunters View staff members are
also residents, including Fore.
She said that helps tear down
the barriers between the man-
agement company and residents.

“Fostering a sense of com-
munity is very important, espe-
cially in a community such as
this that has had so much his-
tory,” Fore said. “They need
the support of each other.
They’re working for the better-
ment of their community and
helping each other. A sense of
community makes you feel not
so isolated.” NU

Recognizing Exceptional Communities

Each year, NAHMA celebrates multifamily developments that prove

affordable housing can be an asset to any community through its

Communities of Quality (COQ) National Recognition Program, and

COQ and Vanguard awards. 

To be eligible for the COQ Awards, a community must be a COQ

Nationally Recognized property. For more information on the Com-

munities of Quality National Recognition program, visit

http://www.nahma.org/awards-contests/communities-of-quality/.

The COQ Awards honor the achievements of affordable housing

providers who have made an unprecedented contribution to the

affordable housing industry by developing and maintaining outstand-

ing properties that are safe and vibrant places to live.

If you are already a Nationally Recognized property, you have

done the hard part. Now is the time to work on your application for

the 2015 COQ Awards competition, which is due Nov. 6. The applica-

tion brochure can be downloaded from the COQ Web page at

www.nahma.org. 

The Vanguard Awards were created to honor communities that

were too new to meet the qualifications for the COQ National Recog-

nition and Awards program. Mark your calendars, the Vanguard

Awards application will be available in early 2016.
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Heard earned her Bachelor of
Arts in Business Administration
and is considering going back to
school for her master’s degree.
Eventually, Heard said she may
move into human resources or
compliance, but for now, she is
happy doing what she loves.

Going back to school while
working full time presented
challenges, but the effort was
worth the sacrifice. Even though
at times, she said she didn’t have
a life beyond work and school.

“I had been out of school for
a while. I knew most jobs want
you to have a bachelor’s
degree,” she said of her deci-
sion. “You never know what
will happen and I had an
opportunity, so I went back.”

She credits her family with
keeping her grounded and likes
to spend time with her hus-

said. “I love helping people.”
At one time, Heard was on

the receiving end of that help.
Her experience as a single
mother shapes her career choic-
es today.

“Years ago, I used to live in
affordable housing and I thought
it was a great opportunity to
help people,” she said. “A lot of
people in this industry have
been in the program. It’s a great
program for those who need it. I
was down on my luck and need-
ed help … and I was thankful.”

So when an opportunity
opened up with Arlington,
Heard said she took it and “has
rolled with it” ever since. “I
was put here to help people,”
she said.

And she keeps rolling, taking
advantage of opportunities as
they come along. Last year,
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Seizing Opportunities 
As They Come 

band, son, four stepchildren
and two grandchildren when
not working. She also enjoys
reading and fishing.

She tells the young man-
agers she mentors to have
patience, to be consistent, to
stay grounded and not to take
everything so personally.

“Sometimes people will say
things and they are just letting
off steam. They just need some-
one to listen,” Heard said. “If you
want to be in this industry you
have to be people oriented and
you have to have people skills.
You will be dealing with people
with different personalities.”

She also recommends taking
advantage of the opportunities
that present themselves. “This
career can be tough. But it is an
opportunity to learn what can I
do better today,” she said. NU
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Katrina Heard began her
career as a leasing
agent in 1994 with

Arlington Properties Inc.
Twenty-one years later, Heard
is still with the Alabama-based
company. Only today, she is a
senior community manager,
serving as an on-site manager
at Southampton Apartments in
Birmingham and as a mentor
for other property managers.

“The company I work for is
a great company. You know the
saying, ‘Do what you love, love
what you do.’ That’s me,” she


